
WHAT’S MEASURED
Customer satisfaction for household products and services available to U.S. consumers.
Customer satisfaction and loyalty using a composite of several measures.

The willingness of a customer to recommend a company’s products or services to others, which is 
seen as a proxy for gauging the customer’s overall satisfaction.

The integrity of a company’s products and sales practices, including their labeling and marketing, 
social impacts and end-of-life disposition.
How well a company meets customer expectations.

How well the organization’s employee-related practices align with several key Drucker principles.
Employee engagement with the organization.
Confidence in the organization and its leadership.

The typical percent difference between what employees make at a given company and what they 
make in the broader market accounting for job title, skills, years experience, and several other factors 
that affect pay.
Employee responses to the statement: “I am extremely satisfied working for my employer.”

A company’s capacity to increase its workforce loyalty and productivity through rewarding, fair and 
equal compensation and financial benefits.
Includes benefits that engage employees and improve worker development

Also focuses on long-term employment growth and stability by promotion practices, lay-off practices 
and relations with retired employees.
Efforts to reduce employee turnover and to promote high staff engagement and retention.
Publication of the first patent application.

Rate at which patent applications are abandoned, giving a sense of whether a company follows 
Drucker’s principle of no longer investing in products and services that have become obsolete.
Number of trademark applications filed annually.

Annual count of different registers where trademarks have been filed, indicating new distribution 
channels.
Research and development expenditures.
Consumer perceptions of companies’ performance in innovation.
Innovation and technological accomplishment in products and processes.

Metrics related to spend management, category management, strategic sourcing and supplier 
relationship management.

12 indicators of employee, environment, community and corporate governance performance.
Summary of a company’s environmental, social and corporate governance performance.
A company’s impact in five areas: health, wealth, earth, equality and trust.

Supply-chain policies, practices and results, including audits and lawsuits, with respect to human 
relations and the environment.
Whether a company has put a social purpose at the core of its business strategy.

The percentage of an industry or market’s total sales that is attributable to the particular company over 
a specified time period.

Combines share price appreciation and dividends paid to show the total return to the shareholder.

A measure of the profitability and value-creating potential of a company after taking into account the 
amount of capital invested.
How profitable a company is relative to its total assets.
How many dollars of profit a company generates with each dollar of shareholders’ equity.
Measures a company’s profits.
Whether the company’s use of captial exceeds the cost of borrowing it.
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